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Activity

Activity Sheet — Posters

Creating posters incorporating multilingual slogans,
and writing a descriptive/explanatory text about the creative choices

made.

Context This project was conducted with a bilingual French-German 6th-grade
class but is adaptable to all levels transitioning from Primary to Secondary
School.

Levels Early secondary school.

Innovative Aspects

The strength of this activity lies in its use of art as a form of language,
encouraging and supporting students to produce multilingual statements.
Media and information literacy are central to this activity. Students are
prompted to reflect on the intended audience of the message and how it
can be made impactful or even manipulative.

Writing slogans in multiple languages enables a broader audience reach
and gives the slogans themselves greater impact.

Pedagogical
Objectives

v Interdisciplinary work (e.g., linked to history, media literacy, science
curricula).

Media and information education.

v Exploring visual arts, the concept of messages and symbols, and
colour theory related to emotions to enhance the message's
impact.

Understanding advertising techniques.

Working with common/shared vocabulary across languages.
Developing strategies for language transfer.

Identifying similarities and differences between languages.
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Competences

AR NN

Written and oral comprehension: exploring propaganda, advertising
materials, and fake news.

Writing combined with visual arts.

Oral expression (both descriptive and explanatory).

Collaboration.

Creativity.

Visual and emotional communication.

Building self-confidence.

Pluralistic
Approaches

Frame of references

of the European Centre of
Modern Languages of the
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Adherence to Values and Principles for Plural Approaches
o 1-j Confidence in the benefits of pluralistic pedagogical approaches.
2. Meta-linguistic, Meta-communicative, and Meta-cultural Skills for Plural
Approaches
o 4.a Ability to analyse multilingual situations and the status and use of
languages in context.
o 4b Ability to analyse the multilingual communication practices of
individuals and their evolution.
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o 4.c Ability to analyse and compare languages and language varieties,

even unfamiliar ones.
3. Pedagogical Skills for Plural Approaches

o 5.1-b Identifying the relevance of plural approaches within specific
contexts.

o 5.1-e Creating multilingual learning environments with plural and
intercultural experiences.

o 5.1-h Flexibly organising teaching to incorporate students' linguistic and
intercultural experiences.

o b5.1-i Selecting and/or developing diverse didactic resources appropriate
for plural approaches.

Training modules

[ ] Wwasist Mehrsprachigkeit?

[l Wie sehen wir Mehrsprachigkeit?
|:| nutzen wir Mehrsprachigkeit?
. Wie leben wir Mehrsprachigkeit?

Variations

Activity design

Variations focus on the intended message: advertising or propaganda
messages, informational messages, or caricature techniques.

Variations can also include artistic techniques: inks, collages, graphic
design, materials...

Explanatory and descriptive work by students can be written or oral (e.qg.,
presenting their posters to classmates) and combined with a competition
(e.g., choosing the most impactful poster or one that best meets criteria
defined during the analysis of "'model" posters).

1. Study and analyse examples (propaganda or advertising posters).

v' Group discussions to identify how the message is conveyed (e.g.,
multilingual elements, universal keywords like "stop").

v' Group discussions about "economy of words" (e.g., limited space).

v' Group discussions on how visual elements support communication
goals (poster structure).

v' Reflecting on the impact of multilingual messages and establishing
criteria for drafting students' messages.

2. Choosing the poster theme based on students' interests or curricular
links (history, ecology, technology, science).

3. Creating a project or model for discussion with peers or teachers.

4. Designing the poster.

5. Drafting a descriptive and explanatory sheet in two languages.

6. Setting up an exhibition.

Social forms of work

Whole-class sessions (dialogue with the teacher).
Group or pair work — collaborative activity.

Material and Media

Sample posters related to the chosen theme (e.g., advertisements brought
by students).

Worksheets and research materials.

Online or print dictionaries.
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Relevant books (e.g., history books for this activity).
Paper, paints, coloured inks, or other art supplies depending on the
technique chosen.

Examples
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Activity Sheet |
Was ist Propaganda ?

. Propaganda bedeutet es, wenn man versucht, andere Menschen zu
Refer to V|deos on the beeinflussen. Man will damit erreichen, dass die anderen so handeln oder so
denken, wie man selbst es will. Wer Propaganda verbreitet, ist ein

website Propagandist.

Um dieses Ziel zu erreichen, muss die Propaganda nicht unbedingt wahrheitsgemaf
sein. Eine Rede, ein Text, ein Bild, ein Video oder etwas Anderes kann solche
Propaganda sein.

Das Wort kommt aus der lateinischen Sprache. Gemeint ist, dass etwas verbreitet
wird. Schon vor 400 Jahren hat die katholische Kirche das Wort verwendet. Sie
wollte den kathalischen Glauben verbreiten.

Schon lange Zeit war das Wort ziemlich bekannt. Man verstand darunter nicht viel
Anderes als Werbung oder eine gute Meinung zu verbreiten.
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Erkldrung zu meinem Text/ explications concernant le texte :
Mein Text soll den Leuten erkldren, dass viele Walle wegen Plastikmiill
sterben. / La majorité de baleines mortes, le sont & cause de plastique.

Erkldrung zu meinem Bild/ explications concernant I'image:

Ich habe Menschen gezeichnet, Plastikmiill ins Meer werfen Es wird dann
von Wallen gegessen/ J'ai dessiné les gens, qui jettent du plastique et les
baleine le mangent.

Welche Nachricht will ich mit meinem Plakat weiterleiten/ quel message
veux-tu transmettre avec ton affiche?

Meine Nachricht sagt: wir sollen besser Miill trennen, damit die Walle
geschiitzt werden. / Je veux que le tri de déchets se fasse mieux.

Welche Rechercheeinheit hat mich dazu inspiriert/ quelle unité de recherche
t'a inspiré?

Das Referat von Heidi und Clémence hat mich dazu inspiriert. / L'exposé de
Heidi et Clémence m'a inspiré.

PARIS

Université ||| .
1 et ) pee— ONIVERSITAT ’4\ prionTinEs | IR RAECORE zgg,. . _
W)Y EICHSTATT-INGOLSTADT 9 SALZBURG T8/ | HASAN PRISHTINA  MwHrikidWiébmisioe  Education Unlimited  |o[®)yrmnase




